Applying to all 7 courses

e Management Information Systems (MIS)

o Summary: Management Information Systems: types, applications, planning,
projects, deployment and use of MIS in the enterprise; Business Process
Management BPM: Tools and notation for modeling; Business Process Diagrams;
BPMN; Use of IT tools to address finance, marketing, human resources and
production challenges; Corporate Management of corporate ICT; Innovation.

o 72 hours/class - 04 Local credits

o Code ESTR-14

e Scenarios of Brazilian Logistics
o Summary: Basics Concepts of Business Logistics, Supply Chain Management and
Some Emergent Research Areas in Brazil. Distribution Channels. Warehouse
Management. Transport Systems.

o 72 hours/class - 04 Local credits

o Code ESTR-07

e Corporate Finance
o Summary: Financial theory in a decision-making context. Long-term funding, capital
structure, the cost of capital, and capital budgeting. Corporate financial modeling.
Debt markets. Valuation and Mergers & Acquisitions. Performance measurement,
compensation, corporate governance, and agency conflicts. Managing working
capital. Entrepreneurial finance. Venture capital financing and decision making.

o 72 hours/class - 04 Local credits

o Code ESTR-11

e International Business
o Summary: This course aims to offer an overview of the global economy and foreign
trade and investment practices, as well as their effects on the development of nations
and the performance of organizations, mainly Brazilian companies.

o 72 hours/class - 04 Local credits

o Code ESTR-13

e Operational Research (add 30/09/15)

o Summary: Decision concepts and management focus of operational research. Math
programming and modeling: linear programming; quadratic programming. Math
programming and modeling applied to management issues. Classical decision theory.
Lines and simulation theory.

o 72 hours/class - 04 Local credits
o Code ESTR-14
e Strategic Marketing Management and Creativity (add 09/10/15)
o Summary: Marketing Philosophy, Marketing and Creativity, Factors Involved in the
Management of the Marketing Function, Marketing Plan, Marketing Cube,

Competitive Marketing Strategy, Holistic Vision and Reading of the World, Service
Startup and Lateral Thinking, The Marketing Structure as a Knowledge System.

o 72 hours/class - 04 Local credits

o Code ESTR-14

e Portuguese as a Second Language - (at the Education College -Campus I /Florianélis)



